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I International Seminar on Creative Economy: new perspectives
Preliminary Program
Days: September 20th and 21th, 2011 - Auditorium of FGV /RJ
Sector Overview
The global market for goods and services derived from the creative economy has experienced unprecedented growth in recent years. "The value of annual exports in this segment reached US$ 592 billion in 2008, representing an average annual growth of 14% in the period 2002-2008. According to UNCTAD, the creative industries are one of the most dynamic sectors of international trade and global demand for creative products has continued growing, in spite of the financial crisis and the global recession of 2008."
According to UNESCO, the trade of creative goods increased from US$ 205 to US$ 407 billion in 2008, with an average growth of 11.5% in period 2002-2008, almost doubling in value in a six-year period.
Creative economy has been understood as a potential lever for the development of many countries, being that over 60 countries already carry out systematic mapping procedures of their creative sector. The developed countries are in more mature stage, notably the United States, the major European economies - especially the United Kingdom and Australia. However, even these have a glimpse at the sector expansion perspectives, by inserting the topic strategically with highlight role in their economic agendas. 

Emerging and developing countries manage to have significant participation in specific areas. However, there is a vast unexplored territory of possibilities, which should be the object of public policies designed and implemented in an environment of international cooperation, especially the so-called South-South Cooperation. 

Preliminary Program
September 20th from 09:30 am to 12:30 pm
Opening:
Renato Villela – Secretário de Estado de Fazenda - Governo do Estado do Rio de Janeiro

Marcelo Haddad – Diretor Executivo do Rio Negócios - Prefeitura da Cidade do Rio de Janeiro

Profº Luiz Guilherme Schymura – Diretor do IBRE/FGV

PANEL I: Where Everything Begins: Creativity on the Basis of Urban Revitalization 
The objective of this panel is to present successful urban revitalization experiences and those of identification and accomplishment of potentials and creative vocations of the cities, with their due economic impacts. The panel will be made up by representatives of cities, leading managers of the referred to processes. The premise of this panel is that the city has a crucial role in the economy of culture and distribution of creative assets base, which is a very unique feature of urban groups. As it could not be otherwise, another important aspect to be addressed in this panel is the evaluation of the possibilities and planning of the city of Rio de Janeiro, in view of the World Cup and Olympic Games.
Moderator: Fábio Fonseca (Iniciativa Cultural Institute)
Debaters:
· Washington Fajardo – Coordenador do Programa Rio Distrito de Criatividade – Prefeitura do Rio de Janeiro

· Lilian Natal – Gerente de Comunicação – São Paulo Turismo -Prefeitura de São Paulo

· Leydi Higidio  - Economista Universidad  Autónoma  de Occidente -  Cali- Colômbia

· Karen Cesar - Designer, empresária do segmento criativo e Fundadora da Red Bandana Multiexperiências de Marca
· Heliana Marinho -  Gerente de Economia Criativa -  SEBRAE/RJ
· Julia  Zardo – Gerente do Instituto Gênesis – PUC- RIO
From 02:30 to 05:30 pm
PANEL II: Governments and Creative Economy: Does the New Economy require a New State?
The purpose of this panel is to present the perspectives and challenges for governments at all levels - from local to national - in the face of demands generated by the new economy. The savings derived from the distribution of goods produced based on creativity, culture and intellectual property, requires new strategies, structures and policies, from the most different spheres such as culture, work and income, training agencies, funding bodies, etc. The State, as enhancer of the relationships, fostering the required interactions among its departments, private initiative and entrepreneurs, and creating a fertile environment for the development of the creative sector, it must be equipped with new development concepts, as well as methodologies for operation and measurement analog to these new paradigms. 

Moderator: Lidia Goldenstein - Economist at the State University of Campinas - UNICAMP
Debaters:
· Mário Borghini – Diretor de Desenvolvimento Econômico Estratégico - Instituto Pereira Passos  - Prefeitura do Rio de Janeiro 
· Kevin McManus – Fundador da ACME – Creative Industries Business Support / Liverpool (UK)

· Luciane Leite – Diretora de Turismo e Entretenimento -  São Paulo Turismo – Prefeitura de São Paulo

06:00 pm - Cocktail
September 21th from 09:30 am to 12:30 pm
PANEL III: Copyright and Access to Cultural Property  
Intellectual property plays a central role in knowledge society. Globalization, digital revolution and new technologies have risks and opportunities for authors, creative entrepreneurs and nations. Although there are important international benchmarks for the regulation of the sector - the Berne Convention and TRIPS Agreement - they and also the national policy managers are faced with the challenges posed by new scenario, among them that of combining the guarantee of authors’ and creators’ legitimate rights with the investors’ interests and with the need to democratize the access means to the consumption of cultural and intellectual assets. What to do to increase the inclusive and fair development of this economy, promoting balance between private rights and public interest? In what ways can the new framework be used positively to its development? These are some of the topics to be discussed in this panel. 

Moderator: Luiz Moncau: Center of Technology and Society - Law Rio / FGV
Debaters:
· Volker Grassmuck – Professor  convidado da Universidade de Paderborn e Líder do “Projeto Wizard of OS”

· Cliffor Luiz de Abreu Guimarães – Coordenador Geral de Difusão de Direitos Autorais e Acesso à Cultura - Diretoria de Direitos Intelectuais - Ministério da Cultura
· Pablo Ortlellado – Professor Doutor - Grupo de Pesquisa em Políticas Públicas para o Acesso à Informação – Gpopai  / USP 

· Oona  Castro – Diretora Executiva – Overmundo

· Marcos Bitelli - Sócio - Bitelli Advogados 

From 02:30 to 05:30 pm 

PANEL IV: Creative Economy as a Strategy for Development
The global market for goods and services derived from the creative economy has experienced unprecedented growth in recent years. The amount of annual exports in this segment increased from US$ 227 billion to US$ 424 billion just between the years 1996 and 2005, representing an average annual growth of 8.7% of participation in global trade, according to UNCTAD. According to the World Bank, the creative economy represents about 7% of the world’s GDP.
Creativity is inherent to human condition and culture is one of the most democratic economic assets. this being one of the factors that makes up all human societies, irrespective of their development stage and prosperity. Precisely in light of this aspect, creative economy has been understood as a potential lever for the development of many nations. Emerging countries such as Brazil, India and China, have significant participation in specific areas. South Africa, Nigeria, Ghana and other African countries also experience occasional successes. However, there is a vast unexplored territory of possibilities, which should be the object of these countries’ public policies, conceived and implemented in an environment of international cooperation, especially the so-called South-South Cooperation. The proposal of this panel is the meeting of national managers and the United Nations, sharing experiences and bringing notes to the strategic planning of the sector.
Moderator: Alessandra Meleiro – Instituto de Iniciativa Cultural /UFF 

Debaters:
· Edna dos Santos-Duisenberg: Chefe do Programa Economia Criativa da UNCTAD
· Eduardo Carlos Ferreira - Superintendente de Microinvestimentos – Banco Itaú/Unibanco

· Marcos André Carvalho – Coordenador de Economia Criativa – Secretaria de Estado de Cultura do Rio de Janeiro

· David Parrish - Consultor Internacional de empreendimentos criativos – Fomentador da Rede T-Shirts and Suits

· Luciane Fernandes Gorgulho – Chefe do Departamento de Cultura - BNDES

